
THIS YEAR NEXT YEAR 

2018 INDIA REPORT 



WORLD AD SPENDS GREW AT A CAGR OF 3.5% IN 2015-2017 

42.0% 40.8% 39.7% 

28.3% 31.5% 34.1% 

19.0% 17.0% 15.4% 

5.9% 6.1% 6.2% 
4.5% 4.4% 4.4% 

2015 2016 2017f

Cinema

Radio

Outdoor

Print

Digital

TV

Ad spend (USD Bn) 499 519 535 

YoY 3.7% 3.9% 3.1% 

CAGR (2015-17) 3.5% 



ASIA PACIFIC BRIDGING THE GAP WITH NORTH AMERICA 

36.7% 36.5% 36.1% 

32.8% 33.3% 33.6% 

18.9% 18.9% 18.8% 

6.7% 6.4% 6.6% 
2.6% 2.7% 2.9% 2.3% 2.2% 2.0% 

2015 2016 2017f

Share of World Ad Spends 
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CHINA, THE HEAVYWEIGHT IN ASIA PACIFIC  

INDIA 5TH LARGEST 

45.9% 46.6% 46.7% 

24.4% 23.9% 23.6% 

6.6% 6.8% 6.7% 
5.5% 5.3% 5.3% 
4.7% 5.0% 5.2% 

12.9% 12.5% 12.4% 

2015 2016 2017f

Share of Asia Pacific Ad Spends 
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CHINA AD SPENDS GREW AT A CAGR OF 5.6% IN 2015-2017 

42% 
52% 57% 

41% 
34% 30% 

9% 
9% 9% 3% 2% 2% 5% 3% 2% 

2015 2016 2017f

Share of China Ad Spends 

Print

Radio

Outdoor

TV

Internet

Ad spend (USD 

Bn) 
75 80 84 

YoY 7.8% 6.9% 4.3% 

CAGR 2015-

2017 
5.6% 



INDIA AD SPENDS GREW AT A CAGR OF 11% IN 2015-2017 

46.3% 45.5% 45.6% 

33.8% 31.4% 29.0% 

9.9% 13.1% 15.5% 

5.2% 4.9% 4.8% 
4.0% 4.0% 3.9% 

2015 2016 2017f

Share of India Ad Spends 

Cinema

Radio

OOH

Digital

Print

TV

Ad spend (USD 

Bn) 
7.7 8.8 9.4 

YoY 14% 12% 10% 

CAGR 2015-2017 11% 



Indian  
AdEx 

2018(f) 2017(f) 

7 

10% 13% 

SOURCE: GroupM TYNY, 2018 


