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WORLD AD SPENDS GREW AT A CAGR OF 3.5% IN 2015-2017
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ASIA PACIFIC BRIDGING THE GAP WITH NORTH AMERICA

Share of World Ad Spends
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CHINA, THE HEAVYWEIGHT IN ASIA PACIFIC
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CHINA AD SPENDS GREW AT A CAGR OF 5.6% IN 2015-2017
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INDIA AD SPENDS GREW AT A CAGR OF 11% IN 2015-2017

Share of India Ad Spends
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